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Considering the difficulties in the United States real estate market, it is not surprising that our local market is
struggling too. Within those struggles, however, there were some lively winners in the second quarter, namely
Pebble Beach, Carmel Valley, South Coast, Marina and Seaside.

The big winner was Pebble Beach with dollar volume up a staggering $41
million dollars over the same period last year. The number of sales more than
doubled, 22 as opposed to 10 last year. Only one of the 22 sales was under
one million dollars and 13 were over two million dollars. Four sales topped four
million with the highest at $10,750,000.

In sharp contrast to Pebble was Carmel, down $23 million and 15 sales from
last year when gross sales topped $105 million. Still, more than $80 million
dollars changed hands in Carmel property transactions during the quarter. How
many towns of 4,000 people sold almost $83 million in properties during the
second quarter? Our estimate is none. The conclusion is, we guess, Carmel
had a tough quarter, except in comparison with any other town in the country of
similar size.

An aside: during the recent Carmel City Council race, in which we had the
pleasure to participate as a supporter of one of the candidates, we learned,
what was to us, an amazing figure: tiny Carmel is third in property tax revenues
in Monterey County, exceeded only by Salinas, with approximately 150,000
residents and Monterey, with 30,000 inhabitants.

Carmel is, indeed, a privileged (and expensive) place.

We can explain what happened to two of the other winners, Seaside and
Marina. In both of those towns investors began gobbling up the bank owned
properties and short sales. A short sale is when the seller makes a deal with the
bank to sell the house with a bank payoff of less than what is owed. Banks will
sometimes agree to such arrangements when they figure that a known loss is
better than incurring the costs of foreclosure and then facing a market in which
they might get even less money than they would have from the short sale.

The median sales price declines in both towns reflect this fire-sale type of
market. The drop from a year ago in Seaside was especially dramatic, from
$622,500 in 2007 to $344,500 this year. The decline in Marina was not as
severe, $599,000 to $455,000 but still significant.

Keep in mind that these quarterly median sales prices do not reflect the overall
median price for the town. What they show is the median within the universe of
sold properties during the period surveyed. Once the distressed properties
have been cleared off the market, the non-distressed sales will show us what
the true new median sales prices are.

The other two winners are more mysterious. Camel Valley logged three more
sales in the second quarter this year and $3 million dollars more in gross
revenue. South Coast picked up five sales and an additional $5 million dollars
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in revenue. We wish we could tell you why, but we can’t.

Overall, the ten surveyed markets had an increase in revenues of about $8
million dollars or three percent over last year.

Among our five winners, two of them, Marina and Seaside, had robust Market
Barometer readings on July 1st and three, Pebble Beach, Carmel Valley and
South Coast, were exceedingly weak pointing to decreasing sales in the third
quarter for those three. The Market Barometer measures the percentage of
listing in escrow and is an excellent predictor of near-term results. Our
measure of a reasonable market is a Barometer reading of 20% or more. When
the Barometer hits 30% it shows a hot market.

Both Marina and Seaside topped 30% on July 1st. Del Rey Oaks hit 47%, but
that market is so small that one cannot read too much into the numbers.

Median sales prices, for the most part, declined in the quarter from last year
and from the 2007 complete year medians. Only Carmel Valley and Pebble
Beach were up on both scores.

Unit sales for the ten markets hit 245 the highest number since the first quarter
of 2006 when 268 properties were sold. At the height of the hot market during
the third quarter of 2005, 409 houses changed hands.

In conclusion, our market is a muddle of tendencies, some up, some down, some flat. There are lots of stories,
many scenarios with the over riding theme that real estate in this country is a mess, and we cannot hope to avoid it
completely.

Lesley Appleton Young, chief economist for the California Association of Realtors, spoke at our local association’s
annual meeting in June. Ms. Young is a hard working and astute student of California real estate. Also, she does not
gild the lily as some industry association executives tend to do. Her view is the over all market will not rebound until
at least 2009.

Her main point to us realtors was that you first have to study your local market, as there are many markets in
California, and they are all unique. That is what we do with these Pine Cone features. We hope you find them
useful.
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The charts are based in whole or in part on data supplied by the Monterey County Association of Realtors’ Multiple
Listing Service (MLS). Neither the Association nor the MLS guarantees or is responsible for their accuracy. Data
maintained by the Association or its MLS may not reflect all real estate activity in the market.

Please Call Us

We have lived on the Monterey Peninsula since 1978 and in the heart of Carmel since 1986. We know the market
and have deep experience assisting both buyers and sellers.

We Help Buyers

Many of our buyers are from out of town and before they act they need to gain an understanding of our local market.
If you are an out-of-town buyer, you are extremely dependent on your agent for guidance. We are skilled at assisting
you up the learning curve so that you can make sound decisions. The way we prosper is by putting our buyers into
good, solid situations.

We Help Sellers

We know the market and would be happy to evaluate the value of your house at no charge. We know how to help
you get ready for market to get the best price for your property. Selling a property is a cooperative effort between the
seller and his or her agent. We will guide you on the team approach to success.

Please contact us via email, call us at 831-622-4642, or write us at PO Box 350, Carmel, CA 93921.
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